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Executive Summary

The second decade of the 21* century has [/~ CLAIMED Internet Users )
seen the maturity of Social Media as a distinct

digital entity. From being an avenue for :&% 105 MN 111 MN

simply connecting with family & friends, it is Dec 2012 Jun 2013

89 wun

increasingly used for customer engagement, ACTIVE 84
MN

. . . Internet Users
and is grabbing news headlines for other

reasons. Facebook, which has been the

SOCIAL MEDIA
undisputed leader in this space, achieved a Internet Users 62 MN 66 MN
USD $100 Billion valuation in its initial public Dec 2012 Jun 2013
offering! With over a billion individuals the Source: IMRB I-Cube 2012 / Census 2011
\ All India Estimates-June 2013 /

world over on social media and rising every
X X L. Figure 1 — Urban India Internet Landscape
minute, various members from the digital
fraternity recognize the utility of the medium,

and are investing a greater share of their digital advertising budgets towards social media.

According to the report, the number of social media users in Urban India reached 62 Million (Mn)
by December 2012. Essentially, about 74% of all Active Internet users in Urban India use social
media. The infographic above also showcases the estimated number of social media users by June
2013 i.e. of 66 Mn.

Key Takeaways from the Social Media Report (June 2012)
V' Highest proportion (84%) of Social Media users (among Active Internet users) is for the
demographic segment “Young Men” A 84% or 20.3 Mn Active Internet Users ¢ Essentially,
Young Men contribute about 35% to the overall urban social networking base of 58 Mn
V' 34% or 19.7 Mn of the urban social networking base is from the Top 8 Metros
\V  Of the urban social networking base of 58 Mn, about 20.3 Mn (or 35%) are from Small
Towns (towns having population of upto 5 Lakhs)

V' Active Mobile Internet User Base in India - 39.7 Mn

V'  Active Social Media User Base in India - 32.5 Mn (82% of the Active Mobile Internet Base)

V' A higher proportion (82%) of Mobile Active Internet Users access Social Media, as compared
to that accessed by the Total Active Internet base (72%)

V' Considering the Top 35 Cities in India, 77% or 18.2 Mn of the Active Mobile Internet users
(Top 35 City Base - 23.6 Mn) access social media, second only after Email (83%)

V' Average Frequency of Social Networking Access using Mobile Internet - 7 Days a Week

V' Facebook is the leading website accessed by 97% of all Social Media users in India

The growth in the number of social networking users can be attributed to the rising Internet
penetration in India, through increasing affordability of smartphones and consequent mobile
Internet use.
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Overview of Social Media in India

Penetration of Social Networking (All India)

The current edition of the study provides social
media usage & behaviour of individuals from
Urban India. As per the findings, of the 80 Mn
Active Internet users in Urban India, 72% (or 58
Mn individuals) have accessed / used some
form of social networking. They may have

accessed social media using a personal

computer (PC), laptop or even a mobile device,
as the illustration suggests.

Base: 80.2 Mn Active Internet Users in Urban

India, I-Cube 2012

Email | 80%

Social Networking

I 72%

Entertainment | 60%

Gaming | 59%

Browsing | 56%

Utility 43%

Chatting 41%

Base: 80.2 Mn Active Internet Users in Urban India, I-Cube
(June 2012)

Figure 3 — Top Activities of Urban Active Internet Users

Figure 2 - Social Media Usage - By Various Devices

Social Media usage ranks only after Email (80%)
in terms of usage. Essentially, social networking
often serves to be among the “First Internet
Uses” of Internet in India i.e. besides the usual
reasons like Email, Music and Gaming.

Social networking through mobile phones is an
ever increasing phenomenon observed today.
With mobile penetrations reaching very high
levels, and an increasing number of individuals
phones  or
smartphones that allow Internet access, social

owning  feature-rich even
networking is rapidly penetrating the India Active

Internet user base. Affordable mobile Internet
plans additionally serve rising usage levels.
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As per the findings, the

highest proportion of 82% 84%

social media usage was 68%
observed among the
demographic segments
of “Young Men” and
“College Going

Students”, with 84% &

65%

52% 55%

82% penetration levels
respectively. The

T
School Going College Going  Young Men Older Men Working Non-Working

Women Women

respective bases of each | [ 15mn ] [[14.9wn | [[23.2wmn | [[125mn | [[a6mn | [ 10mn |

group are mentioned Base: 80.2 Mn Active Internet Users in Urban India, I-Cube

(June 2012)

below.

Figure 4 — Social Networking Profile by Demographic Segments (Proportions)

Social Networking Profile by Town Class

The breakup of the various social
networking users in India by town class is
showcased herewith. As per the figure,
although the Top 8 Metros constitute more
than a third of the entire user base, the
other 66% belong to other smaller cities in
urban India.

Quite notably, almost a quarter (24%) of
all social networking users in India belong

M Top 8 Metros

™ Small Metros

[ Non Metros

1 Small Towns (2-5 Lakhs)

1 Small Towns (Less than 2
Lakhs)

to Small Towns that have populations less Base: 57.9 Mn Active Internet Users accessing Social Networking

than 2 Lakhs, while another 11% are from

in Urban India, I-Cube
(June 2012)

towns that have populations between 2 Figure 5 - Social Networking Profile by Town Class (Urban)

and 5 lakhs.

Essentially, more than a third i.e. about 35% of the urban social networking base is from Small

Towns having populations of upto 5 Lakhs.
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Social Media Usage on Mobile

While evaluating social media usage by different devices, it is interesting to note that there are

about 39.7 Mn Active Mobile Internet users in urban India.

This is almost 50% of the active

Internet base, simply by way of mobile phones. It should be noted that these mobile Internet users
belong to the overall General Active Internet user base of 80.2 Mn individuals.

—

=
0, \"
p18%
\ 0,
\ 82%
\\ //
\\\ >

—

Base: 39.7 Mn Active Mobile Internet Users in
Urban India, I-Cube 2012

Figure 2- Proportion of Social Media Usage — Mobile Internet
Users

Activities on Mobile Internet

The illustration additionally suggests that a
greater proportion (82%) of Active Mobile
Internet users use social media, as
compared to the overall General Active
Internet population (72%). We can safely
infer that the majority of Active Mobile
Internet users access social networking
sites for staying connected most of the

time.

As per the ICube 2012 Mobile Internet report, of the 23.6 Mn Mobile Internet users from the Top
35 cities in India, there were 77% that indulged in social networking (SNS) by way of mobile phones.

. Mobile Internet - Activities
83% 77% All Activities
65% @ Main Activities
44% 40%
0,
® 32% ® 33% 28% 24%
. 10% ! 5% . 7% , 4% .
Email Social Networking Text Chat Portal Information Online Online
Websites Search Games News
Base: 23.6 Mn Mobile Internet Users, I-Cube 2012
(June 2012)

Figure 7 — Activities Done by Mobile Internet Users (Top 35 Indian Cities)

This is only after Email, which is accessed by 83% of all Mobile Internet Users.

In fact, social

networking is considered the main Internet activity done on a mobile phone, mentioned by 33% of
all respondents, as compared to 32% mentioned for Email.
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Type of Mobile Applications
As far as the usage of mobile applications is concerned, the most popularly used mobile apps are of

Social Media (81%) and Entertainment (73%).

Type of Mobile Apps
81% 0 AllApps

73%
e ® Main Apps

16% 16% 16%
-@ @ @
Social Networking Entertainment Games Business Utility Reading Lifestyle Health
Base: 23.6 Mn Mobile Internet Users, |-Cube 2012

(June 2012)

Figure 8 — Type of Mobile Apps Used (Top 35 Indian Cities)

Frequency of Mobile Internet App Usage
While understanding the frequency with which Mobile Internet Applications are used, Social Media,

Email, Chat/IM, App Store apps & Search based Apps are the ones used on a daily basis by Indian

Active Mobile Internet users.

Somal Online Onlme App

All 7 days . . . .

2-6
timesa . . .
week
Less than
once a . . . .
week

Base: 23.6 Mn Mobile Internet Users in 35 Cities, |-Cube 2012
(June 2012)

Figure 9 — Frequency of Mobile Internet Apps Used (Top 35 Indian Cities)

Considering the above characteristics, the potential for mobile social networking applications will

remain high in the imminent future.
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Social Media Usage Characteristics

Top Social Media Websites Accessed

The top websites used by Indian Active Internet users are

showcased by the following figure.

Facebook is used by 97% of all individuals, whereas the

next places ar

It is worthwhile noting that the professional networking
site LinkedIn has the highest proportion among females
and users above 25 years. In fact, LinkedIn has the second

e taken by Google+ and LinkedIn.

highest average time spent only after Facebook.

Time Spent on Social Media
The average time spent by Indian netizens was 29.6 minutes on weekdays as compared to 28.8

[efe(ﬁ

Facebook
GooglePlus
Linkedin
Twitter
Orkut

Ibibo

97%

| 3a%
7%
4%
1%

| 6%

Source — The above data has been compiled
from WAM* | Base: All India Active Internet
Users 51.33 mn/month from April -
September 2012, 49.6 Mn Facebook Users

Figure 3 — Top Social Media Sites in India

minutes on weekend days. In other words, the amount of time spent is quite similar.

Total Minutes of Usage

28,8 Minutes

Base: All India Active Internet Users - 71.8 Mn, Source: WAM

( September 2012)

Figure 41 — Average Time Spent on Social Networking Sites — Weekdays vs Weekends

* - IMRB International’s Web Audience Measurement System is known as WAM

8
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Activities on Facebook

Are you one of those that has played
Angry Birds on Facebook? Or have you
recently received a request through some
Facebook app for a Birthday calendar
update? If yes, then you are one of the
using
applications available on social media.

numerous individuals various

As per WAM, 34.8 Mn users visited
Facebook in September 2012. On further
data investigation, Facebook is not used as
much for chatting / messaging, which is
done by only 11% or 3.8 Mn individuals.

‘: elecl

Using Apps

73%

Accessing Groups

Finding Friends
Watching Photos
Watching Videos

Chatting/Messaging

Search

Source — The above data has been compiled from WAM |
Base: 34.8 Mn App users on Facebook for the month of

September2012

Figure 5 — Top Activities Done on Facebook
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Top 35 Cities in India
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TOP 35 CITIES IN INDIA
Mumbai Aurangabad
Delhi Belgaum
Top 4 Metros Kolkata Non Metros Aligarh
Chennai Bhubaneshwar
Bangalore Raipur
e AT Hyderabad Alappuzha
Ahmedabad Ujjain
Pune Sambalpur
Coimbatore Faizabad
Jaipur Panipat
Lucknow Small Towns Kolaghat
Ludhiana Baleshwar
Visakhapatnam Philbit
Patna Amreli
Small Metros Guwahati Chickmagalur
Kochi
Vadodara
Indore
Surat
Nagpur
Definition of Demographic Segments
DEMOGRAPHIC SEGMENTS DEFINITION

School Going Kids

Kids studying in school and above 8 years of age; they are in the age group of 8-17,
although, a small portion could be over 18 years

College Going students

Youths studying in college (graduate, post-graduate and doctoral); most students
are in the age group of 18-25, although a small proportion will be below 18 and
over 25 years

Young Men

Men in the age group of 21-35 years who are not school or college-going students;
this segment includes all those who are employed as well as unemployed

Non-Working Women

Women in the age group of 25-38 years of age and are not working; this segment
includes housewives as well as non-working young women who are not school or
college going students

Working Women

Women in the age croup of 21-58 years and employed outside home

Older Men

Men in the age group of 36-58 years employed or otherwise

10




R |AMAI - |MRB efecl

Internet And Mobile Association Of India

About IMRB International and IAMAI

About IMRB International

ETech Group | IMRB (a specialist unit of IMRB Internation& a research based consultancy offering
insights into IT, Internet, Telecom & Emerging Technology space.

Our continuous link with industry and a constant eye on the pulse of the consumer ensures that we
can decode the movements of technology markets & consumers. To our clients we offer an
understanding of the present market environment and a roadmap for the future.

Contact Details Research Team for this Report

ETech Group | IMRB Tarun Abhichandani, Group Business Director

IMRB International tarun.abhichandani@imrbint.com

6 A0 Wi ngRenBuidiag r e Harshal Deorukhkar, Research Manager

Senapati Bapat Marg, Mumbai
Tel: (91)-22-24233902

www.imrbint.com

About Internet and Mobile Association of India (IAMAI)

The Internet and Mobile Association of India [IAMAI] is a young and vibrant association with
ambitions of representing the entire gamut of digital businesses in India. It was established in 2004
by the leading online publishers, but in the last eight years has come to effectively address the
challenges facing the digital and online industry including mobile content and services, online
publishing, mobile advertising, online advertising, ecommerce and mobile & digital payments among
others.

Eight years after its establishment, the association is still the only professional industry body
representing the online and mobile VAS industry in India. The association is registered under the
Societies Act and is a recognized charity in Maharashtra. With a membership of 125 Indian and MNC
companies, and offices in Delhi and Mumbai, are well placed to work towards charting a growth
path for the digital industry in India.

Contact Details

Dr. Subho Ray - President, IAMAI
406, Ready Money Terrace, 167, Dr Annie Besant Road, Mumbai - 400 018
Tel: +91-22-24954574 | Fax: +91-22-24935945 | http://www.iamai.in
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